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MARKET OUTREACH PROPOSALS
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MARKET MANAGE

R & NUTRITION EDUCATION TABLE

iNagers table into a more visible and Welcoming center makes Information about | BT use
narket as a part of t tand provides g f

icating with EBT ysers

more accessible. nelps
Qrum for easily commun » dnd other market ustomers
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4 Explore the market and pick
!« outyour fresh food. o

Come ta the market manager’s v

2 ;_ » table (here) to get vouchers. —

Return to the farmers’
) « stands to get your food!




IDENTIFYING MARKET OFFICIALS AND ATTRACTING NEWCOMERS

> alid aprons may be distributed to Farmers' Market staff and volunteers
> [0 those looking for guidance. Smaller
) children who visit the market man
> distributed at schools to encourage children to

e rarmers’ Markets
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MARKET/CHILDREN'S PROGRAMMING MASCOT

a iriendly squash monster, serving as the face of the market
ard e -

promotion of family-friendly programming

The Food Trust
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A UNIFIED SHOPPING EXPERIENCE

a series of bags designed as a way for people to relate to their
local food and market
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| SPEND $5 . | FRESH FOOD. CLARK PARK
D _ Every Saturday from 10 am. -2 p.m.
GE T $2 @

iy The Food Trust
'.Ih Food Tru

FﬂHMERS
MARKETS
FARMERS very $5 you spend with your AGCESS card
| MAR"ETS get a $2 Philly Food Buck Jpon o buy fresh fruits ar | vegetables




Rewards

The Food Trust uses Friend Reward
Coupons to attract new Customers to
the markets.
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The Food Trust distributes Friend The ambassadors give the coupons
Reward Coupons to “ambassadors. ”
existing farmers’ market patrons and

ing patrons or mem bers of the
partner organizations.

partner organization.

to newcomers, either friends of exist-

Your friend / -, g "y
oin them a¢ the Fooq ﬁ[;?;; - Wants yoy 1o

TMers’ Markggs

The newcomer returns to the market
using the coupon to receive $2 off his
purchase.




ERSHIP PROGRAN

o chino acen ¢
exXIs] & dss0CIation v

L ) . X Your friend wants you to
e FrlEﬂd Ioin them at the Food Trust Farmers' Markets!
Reward Cnupons

lJ‘\ JMers can
identify Food
Trust supported
carts via a
Farmers’ Market
sticker featuring
the Food Trust logo

By the end of 2012, there will be

TWENTY

Food Fit Philly
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A removable

SIVE UH_FRW}} plastic rack holds

informational
packets related to
the markets,

EBT and Philly
Food Bucks

healthy carts

SERVE

low-income neighborhoods
and accept EBT cards

WHY

NOT
USE THESE

CARTS

TO HELP DELIVER OUR MESSAGE?






